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Abstract of Thesis

Thesis Title: The moderating role of organizational mirroring in the relationship between organizational aesthetic
capability and product development

Field of Study / Country: South Refineries Company / Basrah / Iraq.
Methodology: An applied study.

The problem of the study: the decline in the level of domestic petroleum products compared to international products
is the weakness of the quality of domestic petroleum products.

Objective of the study: To measure the effect of organizational aesthetic capability in the development of petroleum
products with the effect of moderating organizational mirroring.

Method of study: Information was obtained through the preparation of the lists of the distribution of one of them to
the South Refineries Company and the other to the customers of the company and then a questionnaire was prepared
to measure the diagram for the study.

CONCLUSIONS: The results showed a direct positive correlation between overall organizational aesthetic capability in
product development with organizational mirroring as an moderating variable




